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1. Introduction 
1.1. Legal framework and international regulations on the 
rights of people with disabilities as equal citizens 

Persons with disabilities face discrimination and barriers that restrict them from 
participating in society on an equal basis with others every day. They are denied their 
rights to be included in the general school system, to be employed, to live independently 
in the community, to move freely, to vote, to participate in sport and cultural activities, 
to enjoy social protection, to access justice, to choose medical treatment and to enter 
freely into legal commitments such as buying and selling property. 

In recent years, there has been a revolutionary change in approach, 
globally, to close the protection gap and ensure that persons with 
disabilities enjoy the same standards of equality, rights and dignity 
as everyone else. 

The Convention on the Rights of Persons with Disabilities, which was 
adopted in 2006 and entered into force in 2008, signalled a ‘paradigm 
shift’ from traditional charity-oriented, medical-based approaches to disability to one 
based on human rights. 

https://www.un.org/development/desa/disabilities/convention-on-the-rights-of-persons-with-disabilities.html


You may find a list of the countries’ established laws the field of the protection of the 
people with disabilities’ rights at https://dredf.org/legal-advocacy/international-
disability-rights/international-laws. 

Austria 

Ratified CRPD 

Ratified CRPD Optional Protocol 

Federal Disability Discrimination Act 

Federal Act on the Service of Official Documents Article 29(7) 

Article 1(3) of the E-Government Act 

Federal Law on National Council Elections Articles 52, 66 
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Belgium 

Ratified CRPD 

Ratified CRPD Optional Protocol 

1963 Social Rehabilitation Act 

2007 Anti-Discrimination Law 

 

Bulgaria 

Ratified CRPD 

Signed CRPD Optional Protocol 

Constitution Articles 48, 51 

Labour Code Article 317 and Supplementary Provision 7 

Employment Encouragement Act 

Law on Protection Against Discrimination 

http://digitalcommons.ilr.cornell.edu/cgi/viewcontent.cgi?article=1046&context=gladnetcollect
http://www.ejustice.just.fgov.be/cgi_loi/change_lg.pl?language=fr&la=F&table_name=loi&cn=2007051037
http://www.government.bg/cgi-bin/e-cms/vis/vis.pl?s=001&p=0159&n=000007&g=
https://osha.europa.eu/fop/bulgaria/bg/legislation/law/kt_en.stm
http://www.investbg.government.bg/en/pages/employment-incentives-under-the-employment-encouragement-215.html
http://www.stopvaw.org/sites/3f6d15f4-c12d-4515-8544-26b7a3a5a41e/uploads/anti-discrimination_law_en.pdf


United Kingdom 

Ratified CRPD 

Ratified CRPD Optional Protocol 

Disability Rights Act 1999 

Northern Ireland, Disability Discrimination Regulations 1996 

Disability Discrimination Act 1995 

Disability Discrimination Act 2005 

 Special Educational Needs and Disability Act 2001 

 

https://dredf.org/legal-advocacy/international-disability-rights/international-laws/united-kingdom-disability-rights-act/
https://dredf.org/legal-advocacy/international-disability-rights/international-laws/northern-ireland-disability-discrimination-regulations/
http://www.legislation.gov.uk/ukpga/1995/50/contents
http://www.legislation.gov.uk/ukpga/2005/13/contents
http://www.legislation.gov.uk/ukpga/2001/10/contents


“The celebration of diversity and the empowerment of the 
individual are essential human rights messages. The Convention 
embodies and clearly conveys these messages by envisaging a 
fully active role in society for person with disabilities.” 
 

Louise Arbour 
Former UN High Commissioner for Human Rights 



Despite the convention that has to improve the daily life of people with disabilities, 
there is still plenty of work to be done in the areas of: 
Overall accessibility 

Public and private buildings 

Accessibility of information (lack of accessible formats) 

Education 
Schools 

Sport facilities 

Employment 
Often focus on disabilities of a person and not on the abilities 

Unadjusted working environments 

Participation in inclusive leisure / youth activities 
Activities are often not accessible, or segregated 

 



1. Introduction 
1.2. People with disabilities as active citizens 

80 million people with disabilities (about 15% of the European population) are struggling 
everyday to live actively and autonomously. 

Autonomy means that the person can choose: 

where and with whom to leave; 

what services to use; 

When and how to make informed decisions.  

There are many initiatives on EU level trying to contribute to the raising of the active 
life and citizenship of people with disabilities. One of them is DISCIT, which aimed to 
achieve full and effective participation of persons with disabilities in society and the 
economy. They also published  a European Policy Brief “New Knowledge for an Inclusive 
and Sustainable European Social Model” (English PDF). 
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Some domains need to be addressed to ensure a higher participation of people with 
disabilities in our community and society as a whole. 

Ask yourself the following questions about young people with disabilities, and you will 
identify them: 

Where and with whom do they live lives? 

Where (will) this person works and how he or she (will) earn money? 

What do these young people do during the day? 

What is the quality of their relationships developed with others during daily activities? 

What and with whom will these people do activities of personal interest? 

What is the individual’s health, both physical and emotional? 

What are their interests and opportunities to engage in learning and personal growth? 

What is their ability to make informed decisions about their lives? 



How to organize youth awareness rising campaign on active citizenship? 

No matter the fact that there are many initiatives on national and European level that 
promotes active citizenship, the reality is that people with disabilities are still facing 
many barriers that hamper their access to inclusive education, employment and public 
life. 
It means that there is a big room for running awareness rising campaigns that help to 
empower them as fully active and participating citizens.  
Think about what theme of your campaign would interest your peers. It can be related 
to: 
Increasing the involvement of your friend(s) with a disability in community media 

programmes; 
Engage them in expressing their view and position on socially significant problems that 

impact all youth; 
Let’s encourage more people with disabilities to take leadership roles in youth 

organisations 



1. Introduction 
1.3. Ethical code* 

Youth workers are committed to ethical practice in their work with young people (with 
but also without disabilities). 

Following principles in particular address the needs of young people with disabilities: 

Trust and confidentiality: No youth member can be obliged to disclose a disability. 
Likewise, as a person of trust, you as youth worker cannot reveal knowledge about 
someone’s disability without first asking their permission. 

Context: Youth workers work alongside young people in their social context. A wide 
range of contexts impact on young people’s lives, including culture, family, peer group, 
community and society. Youth work is not limited to facilitating change within the 
individual young person, but extends to the context in which the young person lives. 

Equality: Youth workers’ practice promotes equality for all young people, regardless of 
factors such as age, gender, ethnicity, religion, sexuality, disability, location or socio-
economic status. 

 * Based on “Code of Ethics for Youth Workers in WA”, 2014 
 



Empowerment: Youth workers presume that young people are competent in assessing 
and acting on their interests. The youth worker advocates for and empowers young 
people by making power relations open and clear; by holding accountable those in a 
position of power over the young person; by avoiding dependency; and by supporting 
the young person in the pursuit of their legitimate goals, interests and rights. 

Duty of care: The youth worker avoids exposing young people to the likelihood of 
further harm or injury, and is aware of the safety of others. 

A transparent relationship: The role and expectations established between the youth 
worker and the young person, and the resulting relationship, will be respectful, open 
and truthful. The interests of other stakeholders will not be hidden from the young 
person. 



Cooperation: Youth workers will seek to cooperate with others in order to secure the 
best possible outcomes with and for young people with and without disabilities. 

Knowledge: Youth workers have a responsibility to keep up to date with the 
information, resources, knowledge and practices needed to meet their obligations to 
young people with and without disabilities. 

Self-awareness: Youth workers are conscious of their own values and interests, and 
approach difference in those with whom they work with humility and respect. 

Boundaries: The youth work relationship is a professional relationship, intentionally 
limited to protect the young person. Youth workers will maintain the integrity of the 
limitations of their role in the young person’s life. 

Self-care: Ethical youth work practice is consistent with preserving the health and well 
being of youth workers. 

Integrity: Youth workers are loyal to the practice of youth work, not bringing it into 
disrepute. 

 



2. Communication among young people as a key factor for 
raising awareness  
2.1. What does inclusive communication mean? 

You can recognize inclusive communication based on these key features:   

the communication partners are able to exchange messages, thoughts and feelings 
without any barriers; 

everyone is equally involved in the communication and is able to express their 
opinion; 

the communication partners use various communication tools in order to exchange 
information such as: 

 spoken language, 

non-verbal gestures, 

 intonations, 

written notes, 

pictograms or other images that can complement or replace the verbal speech. 



An inclusive communication approach encourages the use of: 

speech that is clear, simple and suitable for the level of understanding of our 
communication partners; 

body language that complements or replaces, when needed, the verbal words; 

signs/gestures that facilitate or replace the verbal speech; 

signing that is done at the same time as speaking and in the same word order; 

pictures, photos, graphics and symbols that support both the spoken and written 
language; 

objects and subjects that can be used to stand for people, locations, activities or even 
obstacles; 

interactive approaches, such as specialized software, language apps that are used for 
those people with communication problems. 



Some myths towards inclusive communication: 

True or false? 

Inclusive communication is only necessary when we communicate with people with 
disabilities. 

To achieve inclusive communication you need to be trained or have a specialist 
qualification in the field of special education. 

Inclusive communication is resource demanding and expensive, thus requiring financial 
support. 

 

 



The answers: 

Inclusive communication is only necessary when we communicate with people with 
disabilities. 

False: Inclusive communication should involve everyone, regardless of their health, status or 
position in the community. 

To achieve inclusive communication you need to be trained or have a specialist 
qualification in the field of special education. 

False: Every person is able to implement an inclusive communication approach if they 
consider and pay attention to the needs of others. 

Inclusive communication is resource demanding and expensive, thus requiring financial 
support. 

False: The essential resources for inclusive communication are information and awareness 
about the specific needs of each single individual. It may requite assistive technology to 
further easy the communication. 

 



2. Communication among young people as a key factor for 
raising awareness  
2.2. Alternative means for communication 

Verbal communication is not the only way to establish interaction. Some of the most 
used methods for alternative communication are: 

Symbol supported communication 

Communication via symbols can ease 
the understanding. 

How would you use symbols in 
your youth organisation activities? 



Alternative Augmentative Communication (AAC) 

AAC includes all forms of communication, other than traditional speech, that are used to 
express thoughts, needs, wants, and ideas. 

We all use AAC when: 

we make facial expressions or gestures, 

we use symbols or pictures, 

we use sign language, 

we use body language. 

On a high technological level, AAC software can assist a person with a speech paralysis to 
“speak” again, through symbols. A very well known user of such AAC software was 
professor Stephen Hawking (1942-2018) who stated: 

"We have a moral duty to remove the barriers to participation, and to invest sufficient funding 
and expertise to unlock the vast potential of people with disabilities". 



Haptic communication. 
Haptic communication is communicating by touch. Haptic communication is very helpful 
when we interact with deaf-blind people and people with severe hearing loss. 
 
Communication by touch is usually only undertaken by trained practitioners/ personal 
assistants/ care givers. 
 
Haptic signals are ‘drawn’ onto parts of the body such as: 

upper part of the back  
hand palm 
arm 

 
An alternative but much less used method is the “Keller method”. The person who is 
deafblind puts their thumb on the other person’s chin, and their fingers on the other 
person’s cheek to feel the vibrations of the person’s voice and the movement of their lips 
(see video for demonstration by Helen Keller and Anne Sullivan themselves) 

 

 

https://www.youtube.com/watch?v=GzlriQv16gg


2. Communication among young people as a key factor for 
raising awareness  
2.3. Accessible text formatting 

When you prepare written materials related to your awareness raising campaign you have 
to remember that all people with and without disabilities should be able to read them. 

There are some basic recommendations for creating an accessible text format that you 
may consider. 

Font size – minimum 12 point, 14 point ideal 

Contrast – for blind and partially sighted, black on white; for dyslexic, dark blue on pale blue, 
or black on yellow (black on pale yellow (RGB 255, 254, 227) suits all) 

Type face – use sans serif fonts; for blind and partially sighted, Arial, Universe, New Century 
Schoolbook; for dyslexics, sans serif, such as Arial or Comic Sans (i.e. Read Regular is a font 
specifically designed for dyslexics, http://www.readregular.com/english/dyslexia.html) 

Type styles – avoid capitals, underlining and italic text 

Leading space – 1.5 to 2 

Type weight – avoid light type weights; Use bold to highlight, rather than italic or underline 

http://www.readregular.com/english/dyslexia.html


Alignment – left; avoid justified text – the uneven spacing is difficult for both dyslexics and 
those with sight problems 

Line length – between 60 – 70 letters per line; lines that are too short or too long tire the 
eyes. The same applies to sentence and paragraph length 

Paragraphs – extra line(s) between 

Columns – clear margin between columns; if space doesn’t allow, use a vertical rule 

 Setting text – avoid fitting text around images if that means that lines start in different 
places. Set text horizontally rather than vertically. Avoid setting text over images 

Navigational aids – should always appear in the same place. Leave space between paragraphs. 
Contents list and rules to separate sections are useful 

Writing style – short simple sentences, clear and concise 



Useful links for further information on document accessibility: 

Accessible materials (printed and online): 
https://www.abilitynet.org.uk/quality/documents/CodeofPractice.pdf 

Document accessibility: https://support.office.com/en-us/article/make-your-word-
documents-accessible-d9bf3683-87ac-47ea-b91a-78dcacb3c66d 

Symbol supported communication: http://www.sclera.be/en/vzw/home 

Typefaces for Dyslexic: https://www.dyslexic.com/blog/quick-guide-making-content-
accessible/ 

Adobe PDF Accessibility: https://helpx.adobe.com/acrobat/using/create-verify-pdf-
accessibility.html 

https://www.abilitynet.org.uk/quality/documents/CodeofPractice.pdf
https://support.office.com/en-us/article/make-your-word-documents-accessible-d9bf3683-87ac-47ea-b91a-78dcacb3c66d
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https://helpx.adobe.com/acrobat/using/create-verify-pdf-accessibility.html
https://helpx.adobe.com/acrobat/using/create-verify-pdf-accessibility.html


2. Communication among young people as a key factor for 
raising awareness  
2.4. Alternative formats 

Providing alternative formats of printed materials can be useful: 

Audio books (MP3/ Daisy formats) 

Transferring text to audio can be easily done with various 
(free) (online) software: it is embedded in some PDF readers (ADOBE), 
ODT to mp3 converters, Docx to mp3, etc. 

Braille for those with a visual impairment 

There exists free software to transfer text to Braille: ODT2Braille for OpenOffice.org Writer 

Note: Many young people with visual impairments do NOT know 
how to read Braille. Therefore, always ask before assuming wrongly. 

Large print 

This allows people with reduced vision to read the characters. 

Tactile paper (3T) 

With this swell paper, you can create haptic diagrams, etc. 

https://www.softpedia.com/get/Office-tools/Other-Office-Tools/ODT-To-MP3-Converter-Software.shtml
https://www.zamzar.com/convert/docx-to-mp3/
http://odt2braille.sourceforge.net/


2. Communication among young people as a key factor for 
raising awareness  
2.4. Shared responsibility in communication 

All parties share the responsibility to communicate with each other effectively and 
equally. 

The person with disability should also make efforts to provide any necessary information 
about his/her communication needs.  

“I’m always open to answer any questions that you might have .” 

“If I find your question embarrassing , I will let you know.” 

Peers can make encouraging statements such as: 

“I would appreciate it if you could tell me more about your specific needs.” 

“Please, tell me how I can help you.” 

“Is there anything that needs to be considered?” 

 

IMPORTANT: never assume you know it better than the person with a disability! Ask first! 



3. Embracing society: social, environmental or ethical issues 
that youth workers should consider  
3.1. Communication within the setting: challenging aspects  

Communication etiquette 

How to communicate with people with a disability 

Physical disability 

Vision impairment 

Hearing impairment 

 Speech impairment 

 Intellectual disability 

And what if a guide dog is involved? 

 



Communication etiquette 

 Our interaction with people with disabilities should be: 

 based on respect and courtesy; 

 using a positive language whereby the focus is on the person, and not on the disability (e.g. 
“person with a visual disability” instead of referring to “the blind”); 

 individualised, because not everyone is the same or has the same abilities; 

 using an age-appropriate tone (adults should be treated as adults); 

 addressing the person with a disability, and not the accompanying carer. 

 Making mistakes... It will happen and it is not a drama. 

 If in doubt, ASK the person. 

 Look at the person when addressing them and address them by their name. 

 Offer assistance if it appears necessary but wait for acceptance and instruction 
before proceeding. 

 



Communicating with people with physical disabilities 

A person’s personal space can include their wheelchair and crutches. Therefore, do not 
touch or push a person’s wheelchair or move their crutches or walking stick without 
their explicit permission. 

Establish and maintain eye contact at the same level as much as possible. Therefore, 
try to find something to sit on in order to be at eye level with them. 

Face and speak directly to the person rather than through the personal assistant who 
may also be present. 

Never speak about the person as if he or she is invisible, cannot understand what is 
being said or cannot speak for himself or herself. 



When you communicate face-to-face with a wheelchair user, you should: 

Position yourself so that the person can easily maintain F2F contact with you. 

When you are having longer conversation with people on a wheelchair, you should take 
a position that allows both to easily maintain eye contact.  

Have in mind that the wheelchair is part of the personal space which should be 
respected in the same way as the person himself. So do not bend on the wheelchair. 



Do not put people with a disability on a pedestal or talk to them in patronising terms as 
if their performing normal, everyday activities is exceptional. 

Always respect the person’s dignity, individuality and desire for independence. If help is 
required in a given situation, do not assist without asking first. 

Offer assistance if the individual appears to be having difficulty opening a door. 

Never patronize people who use wheelchairs by patting them on the head or shoulder. 

If you telephone the individual, allow the phone to ring longer than usual to allow extra 
time for the person to reach the telephone. 



Communicating with people with a visual impairment 

Speak to the individual when you approach him or her. 

 If you know the person: first take the hand of the person when you greet him/her. 

 If you do not know the person: state clearly who you are and speak in a normal tone of voice. 

Use words that mark the beginning and the end of the conversation, for example: “I 
would like to say” and “This is all that I want to say” as appropriate . 

Speak clearly and in a normal voice. There is no need to raise your voice. 

Remember that people with a vision impairment cannot rely on the same visual cues as 
people who do not have a vision impairment. Make sure you verbalise any thoughts or 
feelings. 

When you enter or leave a room, say something that indicates your presence or that 
you are leaving. This ensures that the person who has a vision impairment will not be 
embarrassed by speaking to an empty space. 

 

 



If a person is accompanied by a guide dog, do not pat it, feed it or otherwise distract it 
while it is in a harness. A dog in a harness is working. 

Never touch or distract a service dog without first asking the owner. 

When conversing in a group, remember to identify yourself and the person to whom you 
are speaking. 

If you are offering a seat, gently place the individual's hand on the back or arm of the 
chair so that the person can locate the seat. 

Do not attempt to lead the individual without first asking; allow the person to hold your 
arm (elbow or even shoulder depending on personal preference of the person with a 
vision impairment) and control her or his own movements. 

When approaching steps, mention how many steps to the person you lead. 

Be descriptive when giving directions; verbally give the person information that is 
visually obvious to individuals who can see. 

 



Communicating with people with a hearing impairment 

S/he wears a hearing aid 

Use short sentences. 

 If you are in a public area with a lot of noise, consider moving to a quiet or private location. 

 If you telephone an individual who is hard of hearing, let the phone ring longer than usual. 
Speak clearly and be prepared to repeat the reason for the call and who you are. 

S/he uses sign language 

Gain the person’s attention before speaking. Try a gentle tap on the shoulder, a wave or some 
other visual signal to gain attention. 



S/he uses lip reading 

Face and speak directly to the person rather than through the sign-language interpreter who 
may also be present. Do maintain eye contact. 

Make sure your mouth is visible. Avoid smoking or chewing gum. Remember not to cover your 
mouth with your hand or any other object as you talk as some will apply lip reading. 

Look directly at the person while speaking and speak evenly, not too fast/slow/loud. 

Don’t exaggerate your mouth movements, as this will make it more difficult to lip-read. 



Communicating with people with a speech impairment 

Concentrate on what the individual is saying. 

Be patient. Take as much time as necessary. 

Do not speak for the individual or attempt to finish her or his sentences. 

Try to ask questions which require only short answers or a nod of the head. 

If you do not understand something the individual says, do not pretend that you do! 
Instead, ask the individual to repeat what he or she said and then repeat it back to 
ensure you understood correctly. 

Sometimes, the person’s personal assistant may facilitate in relaying what the person is 
saying. 

If you are having difficulty understanding the individual, consider writing as an 
alternative means of communicating. However, first ask the individual if this is 
acceptable. 



Communicating with people with an intellectual disability 

Before talking, ensure you have the person’s attention: try using their name or get eye 
contact to make sure you have their attention. 

Keep your questions simple and your answers easy to understand. 

Remember that your body language is important, as people with an intellectual 
disability often rely on visual cues. 

Be prepared to use visual information or to receive visual information from people with 
an intellectual disability. 

Be specific and direct. Avoid talking using abstracts, acronyms, metaphors or puns. 

Use short sentences and simple expressions. 

Treat the person as an adult. 



Be prepared to repeat what you say, orally or in writing. 

If you are in a public area with many distractions, consider moving to a quiet or private 
location. 

Be patient, flexible and supportive. Take time to understand the individual and make 
sure the individual understands you. 

Offer assistance completing forms or understanding written instructions and provide 
extra time for decision-making. However, wait for the individual to accept the offer of 
assistance. Do not "over-assist" or be patronizing. 



Communicating with someone who has a guide, hearing or assistance animal 

When you meet a person with a guide, such as a hearing or assistance dog: 

 it’s important to remember that the dog is working 

keep in mind that even though it may appear that the dog is not performing a task at that 
moment, the dog is still on call and must give full attention to the accompanied person. 

A few tips: 

 Speak to the person first. 

Keep in mind that the dog has a very important job to do. 

Know that the dog loves to work and is well treated. 

Remember that the dog is highly trained. 

Teach others that the dog is working. 

Be aware that guide, hearing and assistance dogs are allowed in public places and on 
public passenger vehicles. 



Don’t talk to, call, or make sounds at the dog. 

Don’t touch the dog without asking —and receiving— permission 

Don’t be offended if asked not to pat the dog. 

Don’t feed the dog. 

Don’t give commands to the dog because this is the owner’s job. 

Don’t be offended if the person declines to chat about the dog. 



3. Embracing society: social, environmental or ethical issues 
that youth workers should consider  
3.2. Communication within the setting: challenging aspects in a 
public setting  

Communication in public settings might include cinema, station, stadiums, etc. 
Sometimes they: 

Are noisy: look for a quiet area, where communication is easier for all involved, especially 
when you are in a group 

Lack privacy: it is not a good place to discuss something very personal. 

Require silence: shouting in a cinema is not a good idea. 

 

Making accommodation in some settings may be challenging due to 

 the nature of the social norms: silence in an opera, theatre, cinema 

 sensory sensitivities: light and sound settings, sound reverb, etc. 



3. Embracing society: social, environmental or ethical issues 
that youth workers should consider  
3.3. Communication within the setting: challenging aspects in a 
private setting  

At the home of the person with a disability 

Overall, the setting can be made as accessible as possible 

When meeting at someone else’s home 

Need to consider accessibility concerns 

Physical accessibility 

 Is there a ramp available if there are few stairs 

 Is there a wide enough elevator available in case of wheelchair user and / or many stairs 

 Can hazardous obstacles be removed 

 



3. Embracing society: social, environmental or ethical issues 
that youth workers should consider  
3.4. Communication within the setting: challenging aspects in a 
school setting  

Ensuring inclusive communication in the classroom 

 See previous rules on different types of inclusive communication 

Promoting peer interaction in school activities 

How to facilitate such inclusive peer interactions via: 

 Awareness campaign among peers 

 Examples/testimonials 

 



3. Embracing society: social, environmental or ethical issues 
that youth workers should consider  
3.5. Communication within the setting: challenging aspects in a 
work setting  

Ensuring inclusive communication on the work floor 

 See previous rules on different types of inclusive communication 

Promoting peer interaction in work activities 

How to facilitate such inclusive peer interactions via: 

 Awareness campaign among colleagues 

 Examples/testimonials 

 



3. Embracing society: social, environmental or ethical issues 
that youth workers should consider  
3.6. Communication within the setting: challenging aspects 
during leisure time activities  

Ensuring inclusive communication in youth organisations 

 See previous rules on different types of inclusive communication 

Promoting peer interaction in leisure activities 

How to facilitate such inclusive peer interactions via: 

 Awareness campaign among youth members 

 Examples/testimonials 

The project “Leisure time as a positivist youth peer pedagogy” (PositiveLeisure4Youth) 
– 2017-2-BG01-KA205-036419 (01.09.2017 – 31.08.2019) created a set of guidelines, 
how to ensure leisure activities can be inclusive, and accessible for all. 

http://www.leisure4youth.eu/


3. Embracing society: social, environmental or ethical 
issues that youth workers should consider  
3.7. Communicating about an event 
Accessible communication 

 Accessible dissemination material (alternative formats, so not only 
printed, but also electronically (mp3 file, etc.)) 

 Videos: easy to read subtitles 

 Audio: transcript in alternative formats (accessible PDF, printed, Braille, Easy 
to read) 

 Printed: apply accessibility recommendations as presented before 

 Ensure a WCAG 2.0 compliant website. 

 Provide a contact point (telephone number and alternatives such as an 
mobile number for sms/Whatsapp/Skype/Viber, email address, fax 
number or postal address, Facebook page with Messenger option); 

 Make sure that your staff at the contact point can answer questions about 
accessibility. 



Consider also the following: 

Attendees with 
hearing problems 

Attendees with 
learning disabilities 

Attendees with 
physical disabilities 

Attendees with visual 
problems 

• British Sign Language 
interpreters 

• Deaf blind 
communicators and 
guides 

• Note takers 
• Speech to text 

reporters 
(palantypists) 

• Speed text operators 

• Provide written 
communications in 
easy read format 

• Stimulate usage of 
symbols & pictures in 
presentations 

• Send people any 
papers well in 
advance of a meeting 
(2 weeks if possible) 

• Ensure free space is 
available for 
wheelchair users at 
the front, with an 
easy exit 

• Include regular breaks 
and make sure these 
are long enough. 
People who use 
assistance dogs need 
time to take them 
outside during breaks 



Accessible transport 
Provide where possible accessible transport to and from the campaign activities 

Accessible campaign place (e.g. event premise) 
To be able to roll: doorsteps throughout the event place should be low, while small steps 

should be bridged with (professional) ramps.  

Minimise cables on the floor to enhance safety and mobility for guests using a wheelchair or 
who are visually impaired. 

Plan the room beforehand, together with the users with disability, their personal assistance 
and the service providers, such as sign interpreters.  

Ensure the technical team is present in the room at the start of the activity for last minute 
adjustments.  

Good resource 
Accessible Events: A good practice guide for staff organising events in Higher Education - 

https://www.tcd.ie/disability/assets/doc/pdf/Accessible_Events.pdf 

https://www.tcd.ie/disability/assets/doc/pdf/Accessible_Events.pdf


4. Organisation of the campaigns - actions, resources and 
activities 
4.1. Steps of a campaign 

Planning   Topic of the campaign 

Why 

What 

For who 

How 
Event 

Mailing 

Conventional media 

 Social media 



Delivering  Organise the campaign 

Practicalities 
Accessible dissemination material 

 Include Alternative formats, both printed and digital (mp3 file, etc.) 

Accessible Venue 

 Make all the arrangements for attendees with hearing problems, learning problems, visual problems, 
physical disabilities 

Reach the target audience 

 Shape your message “Who?” “why?” “what?” etc 

  Choose your Media 

 Agree a timeline and adhere to it 



Evaluation  Feedback from audience. 

Current status of communication and interaction  

Quantitative goals related to communication and interaction (how much 
interaction will take place)  

Qualitative goals related to communication and interaction (how the 
interaction will be effective)  

Gather data from a number of integrated approaches, including traditional and 
new media 

Observe changes in awareness amongst key stakeholders (comprehension of 
the issues, attitudes, and observable behaviour) 



Identifying the challenge. 

Your first major decision is to decide the central issue of your campaign. This 
will help to determine strategies, time-scale, resources and your target 
audience. These are needed to deliver it effectively. 

 

Ask yourself the following questions: 

Why? 

What? 

For who? 



Agreeing on the problem sounds quite easy. 
There are so many things which prevent the full participation of disabled people and so many 
examples of changes that could be made to improve lives.  

It is important to focus on one issue and to make sure that you act on the basis of consensus. 

To do this:  

Provide time for your group to discuss everything fully. Ensure everyone agrees 
with, or accepts, the focus of the campaign 

Make sure all agree on the best way forward. 



To raise awareness of disability amongst the general public (disabled and non-
disabled people) addressing negative attitudes by encouraging positive 
recognition of skills, needs and rights. Core focus: Accessible Interaction 
between young people. 

The aims of a public awareness campaign include: 

increasing knowledge about the daily life of disabled people 

increasing knowledge about disability issues; 

correcting inaccurate ideas about disabled people; 

promoting a more accurate vocabulary in terms of disabilities;  

providing positive publicity for youth organisations working with disadvantaged 
people. 

We must make sure that we place the emphasis firmly on full human rights and 
not on charity. 

 



Effective campaigning is built around clear messages. 

State the problem, the solution proposed (through the campaign goal) and the 
action the audience can take to reach the campaign goal. 

An effective message captures the attention of the target audience, is easy to 
understand and remember, and does not require any further explanation. 

An effective message should: 

Resonate with the target audience(s) and leave a lasting impression. 

State the problem clearly and simply, in a way that shows, without 
exaggeration, that it is a serious problem which requires urgent action. 

Propose a solution.  

Invite the audience to take specific action. 



Whatever the aims and time-scale of your campaign, there should be a 
consistent key message to:  

Encourage people to discuss the issues; 

Promote the inclusion of individual differences; 

Build practical awareness and knowledge amongst peers, staff; 

Encourage the public to view people with disabilities as equal members; 

Highlight and address human rights abuses; 

Provide examples of good practice from your own country; 

Seek out perspectives of people with a range of different impairments; 

Provide accessible and easy to understand information in local plain language; 

Gain support from the media and other professional groups. 



Examples of awareness-raising activities might include: 

Awareness weeks or days, before or after a key event.  

Public awards to communities for promoting access to transport, education, 
employment, housing, leisure etc. 

Public readings/signings of statements and exhibitions of pictures, cartoons or 
photographs by disabled people about their lives. 

Celebrations, such as the anniversary of the start of your organization or of 
the International Day of Disability Awareness. 

Radio talk shows to encourage public participation  

Conferences to bring together youth workers and disabled young people to 
discuss issues. 

Surveys on accessibility in community facilities 

Workshops, conferences, art shows, sports events etc. 



Link to another event (“piggy bag”): 

United Nations General Assembly declared 3rd of 
December be designated the annual 
“International Day of Disability Awareness”.  

European Day of People with Disabilities. 

Various events worldwide, and 
national/local/regional. 

An event close to the date of a major event can 
piggyback on its reach and audience. 

 



Select your audience: 

After choosing the issue and time-frame, you need to identify very carefully 
the people you want to reach through the campaign. 

If you are trying to improve public transport services, you need to: 
Raise awareness among the general public - both locally and regionally,  

Bring new ideas or good examples from other cities or countries,  

Promote change in accessibility legislation by speaking to political representatives,  

 Seek increased funding of the system by service-providers. 



Create an action plan: 

Develop an action plan for organising a campaign, including: steps for 
implementation, a timeline, roles and responsibilities, goal setting and goal 
achievement. 

Campaigns can cover a huge range of activities. For instance:  
anything that involves young people with disabilities understanding, learning or doing 

something new;  

envisioning the future;  

working out how to change something in their lives; 

or talking to someone else about what they have done.  

This action plan aims to provide an overview of the characteristics of effective 
youth campaigns (i.e. that change attitudes, knowledge and behaviours). 



Example action plan: 

Steps for 
implementation 

Tips 

Planning and monitoring Conducted at very beginning of the campaign, it should help to clarify 
at least the following aspects: 
• Issues faced by target group(s);  
• Needs of the target group(s);  
• The best channels and ways to communicate and spread the message 

to the target group;  
• The content of the message.  
 

Exploratory research might be used for helping to identify the target 
groups/channels of the campaign.  

Goal setting • SMART (specific, measurable, achievable, realistic, time-bound);  
• Short term and long term;  
• Relevant to individual, national and/or European objectives of youth 

education and disability policy areas.  



Steps for implementation Tips 
Target audience  This helps to identify the needs of the target group and, 

respectively, identify clear goals and prepare campaign 
contents that are more specific and suitable for the group. 

Message Should be developed in a way to capture the target 
audience’s attention, suggest an acceptable solution to solve 
the problem and motivate them for social change. 

Stakeholder engagement Campaign developers should plan to involve various relevant 
stakeholders in the campaign:  
• Policy makers 
• Youth workers, trainers  
• Youth organisations 
• NGOs working with/for people with disabilities 
• Volunteers 
• Other relevant groups 

Staff motivation  Motivated staff and engaged stakeholders contribute to the 
campaign’s sustainability and success. 



Steps for 
implementation 

Tips 

Communication 
channels  

This would help to achieve the target group at maximum. 

Resource management  • Planned and proper management of human and financial resources  
• Prepared strategies / plans to collect additional funding 
• Wide outreach of services 
• Continuous monitoring and evaluation of the campaign to make it 

renewable and cost-effective 

Multi-sectorial is an 
example of terminology 
which feels very formal 
for the target audience 

Harmony in campaigns and national/ international goals is helpful and 
may be beneficial in terms of increasing the campaign’s visibility and 
influence, and in finding new funding opportunities, supporters and 
partners, etc.  



ALL steps are interconnected.  

Every indicator is important for the campaign’s success, and to ensure a high 
quality. 

The amount of expertise and number of stakeholders involved in the campaign 
may affect the campaign’s visibility and influence. 

Sustainable human and financial resources and continuous monitoring may 
contribute to increase the campaign’s flexibility and adaptability.  

 

This interconnectedness emphasizes the importance of a comprehensive 
approach when developing a campaign. 



In interpersonal communication, an iMessage or iStatement is an assertion about 
the feelings, beliefs, values etc. of the person speaking, generally expressed as 
a sentence beginning with the word "I", and is contrasted with a "you-message" 
or "you-statement", which often begins with the word "you" and focuses on the 
person spoken to. 

 

Thomas Gordon (1918 - 2002) 

 

4. Organisation of the campaigns - actions, resources and 
activities 
4.2. iMessages 



iMessages encourage youth to be assertive and: 

Recognize that all people have many different types of skills and talents; 

Consider their own future goals and steps they will need to take to achieve 
them; 

Consider concepts of value, loyalty and productivity in the social environment; 

Understand that incorrect assumptions create obstacles for people with 
disabilities in social life and at work; 

Realize that through their own beliefs and attitudes, they can play an 
important role in improving opportunities for people with disabilities; 

Appreciate the importance of work to one’s identity and self-esteem. 



Effective use of “iMessages” and positive appreciation can give youth 
organizations the following benefits: 

Suggest local solutions to local problems.  

Get local media interested in what you do.  

Show the benefits to the whole community of changing things.  

Show disabled young people as valuable, active members of the community.  

Reflects a social model of disability. 



Main benefits of using social media for an accessible interaction campaign: 

Facilitates direct communication/interaction with young people (with 
disabilities). 
 Sharing information online allows organizations to reach out directly to everyone they are 

connected to online, including other civil society organizations and disability rights activists. 

Creates an online presence for a campaign. 
 If a campaign does not have a website or does not use social media, it is difficult for donors 

and other organizations to know that the organization exists, especially if they are not from 
the same country. This also helps the organization receive proper credit and recognition for 
the work it does. 

Offers more ways to share key message of a campaign. 
Having an online presence helps others to learn about the mission and goals of the 

organization, and see examples of the type of projects that the organization works on. 

4. Organisation of the campaigns - actions, resources and 
activities 
4.3. Social media 



If you have created an article, video, poster or voice message, these can also be 
shared online (as well as through traditional media). 

This helps to ensure that a message reaches as many young people with 
different disabilities as possible, especially because of the high usage of social 
media by young people with disabilities. 



Whatever your message, goals and methods of delivering your campaign it 
should always be inclusive. 

Therefore consider: 

Attendees with hearing 
problems 

Attendees with learning 
problems 

Attendees with visual 
problems 

Attendees with physical 
disabilities 

•  Campaigns consist of text 
and visuals, and in general 
they are accessible to people 
with hearing loss. 

•  Provide closed captions on 
videos 

•  List an email address at 
website 

•  Use hearing loops 
•  Write in simple, plain English 

and avoid jargon 
 

•  Creating an effective 
message requires adhering to 
some core principles:  

•  True 
•  Believable 
•  Emotionally resonant 
•  Compatible with people's 

pre-conceived understanding 
of the problem 

•  Values based 
•  Short 
•  Repeated 

•  Verbalize as much as 
possible  

•  Use a normal voice level 
when speaking 

•  Provide tactile experiences 
when possible 

•  Use raised-line drawings of 
diagrams, charts, 
illustrations,  

•  Use three-dimensional 
models  

•  Not to use strictly visual 
examples 

•  Use large print materials 
•  Use the right degree of 

contrast, brightness, and 
color on materials 

•  Arrange reasonable 
accommodations to qualified 
individuals with disabilities 

•  Set the event place at 
convenient distances or 
locations 

•  Make sure that there are 
volunteers available to do 
personal assistance 



References: 

 Creating Accessible Social Media Campaigns 

 Coordinating campaigns for learning disabilities 

 Inclusion of Young People with Disabilities in the Youth Activities of the Council of 
Europe (2012) 

 European Day of Persons with Disabilities 

 Key elements of the campaign message 

 The key features of successful awareness raising campaigns 

 The labor market integration of people with disabilities In Europe and Romania (2014) 

 Effective Communications 

 Strategies and tactics for effective campaigning, Resource Kit 3 - Campaigns 

 What You Can? The Campaign for Disability Employment 

http://www.globaldisabilityrightsnow.org/sites/default/files/related-files/243/Social%20media%20and%20accessibility.pdf
http://douglasgould.com/wp-content/uploads/2015/05/06-Talking-Learning-Disabilities.pdf
https://rm.coe.int/168070236c
https://rm.coe.int/168070236c
http://ec.europa.eu/social/main.jsp?langId=en&catId=88&eventsId=1152&furtherEvents=yes
http://www.endvawnow.org/en/articles/1238-key-elements-of-the-campaign-message.html?next=1239
http://www.eli-net.eu/fileadmin/ELINET/Redaktion/user_upload/The_key_features_of_successful_awareness_raising__campaigns_10-15_LM_ELINET.pdf
http://www.e-qual-see.ro/eng/wp-content/uploads/2017/05/Stage-1-The-labour-market-integration-of-people-with-disabilities-in-Europe-and-Romania-Literature-and-policy-review-repo.pdf
http://www.nationalarchives.gov.uk/documents/archives/effective-communications.pdf
http://www.daa.org.uk/index.php?page=resource-kit-03
https://www.whatcanyoudocampaign.org/


5. Gathering feedback and measuring the impact of the 
campaigns 
5.1. Why do we gather feedback? 
Feedback is essential in helping us to measure progress and 

improvement, and to help us plan for  further actions.  

Measurement and evaluation is often carried out against 
defined goals and SMART (Specific, Measurable, Attainable, 
Relevant, Time-bound) objectives, to help understand our 
aims and goals.  

To create goals we need to understand the current status of 
interaction and communication to set realistic goals for the 
future.  

This is needed for a single campaign and for on-going effort 
over time. 

Evaluation informs future planning 



The goals that you set:  

Can be quantitative (how much interaction takes place) or 
qualitative ( how effective was the interaction); 

Should address young people with a disability, and their 
peers, to help us understand impact; 

Should help understand how much change represents 
success, and how long such change should take; 

Should be based on an understanding of the young people, 
including their perceptions, as well as the context in which 
you plan to engage; 

Should help in understanding factors that will influence 
success at an early stage. 



5. Gathering feedback and measuring the impact of the 
campaigns 
5.2. Impact 

Any campaign must deliver, thus being able to measure impact is crucial: 

Measurement, evaluation and goal-setting will gather data from many 
approaches, including both traditional and new media.  

You should observe any changes in awareness amongst stakeholders, including 
their comprehension of issues, attitudes, and their observable behaviour.  

You should observe changes in awareness, comprehension, attitudes, 
behaviour and advocacy related communication and interaction. 



First steps: 

There is no single tool or technique for gathering information and analysing it.  

Good practices for measuring impact will need to be tailored to your 
organization and setting as well as your objectives.  

Both quantitative and qualitative methods have value and can be used as 
appropriate.  

However, learning a little about best practices in research will improve the 
effectiveness of your study. 



From who should you obtain feedback?: 

Audiences might include those directly involved in interactions and those that 
have observed change and impact.  

Within a youth club, the direct audience might include both young people with 
a disability and any peers.  

Indirect audiences might include club workers, volunteers and others who 
might have observed  interactions, or are aware of any impact on the life of 
the person with a disability, such as family, friends or other significant people. 



Feedback can take different forms and might be gathered both formally and 
informally. 

Informal 

 Informal feedback can be based on observation and by talking to people with a disability, and 
their non disabled peers, to find out what they have been doing and what opportunities they 
have to interact with one another. 

An open door approach encourages young people to talk about issues  and can help shape 
questions to ask in the future. 

 Informal feedback can help create small groups and working parties for more feedback. 

Formal 

A questionnaire that is sent around after a campaign to collect feedback. 

Collecting evaluation forms at the even of an event. 

Advisory groups feedback. 



Advisory groups are an efficient method to gather formal feedback, but is also 
time and labour intensive: 

It may be useful to create advisory groups of “champions” who will give 
feedback from their perspective. 

Expert users could be very helpful here as they will speak from own 
experience. 

Such insight can help identify any barriers that may be occurring. 

They may identify issues that may have been ignored, such as accessible 
transportation to an event. 



Focus groups involve small groups of six to eight people, guided through a 
discussion with the support of a facilitator. They can actually be useful in 
testing other feedback that you may have gathered. 

Outcomes of focus groups might include: 

collecting background information about an issue; 

generating and testing ideas; 

stimulating new ideas and creative solutions; 

identifying potential barriers to suggestions and proposals; 

gathering impressions of the current situation. 



A successful focus group...: 

makes members feel safe and relaxed; 

offers a deeper understanding than interviews or surveys; 

allows a greater insight into context and developing an answer than from 
personal interviews.  

But: 

they are not ideal to gather the views of a diverse range of people as the 
sample can be small and only represent some opinions; 

they generate personal opinions which should not be extrapolated; 

they are not useful for gathering statistics. 

If you need numbers you should consider organising a more formal a survey. 



Semi structured interviews are similar to surveys but...: 

They are recorded by the interviewer in notes, video or audio files. 

They offer a more personal approach as the interviewer speaks directly to the 
interviewee. 

The interviewer has the chance to probe or ask follow up questions. 

Interviews are easier for those interviewed, when they are asked for opinions 
or impressions. 

Interviews are time consuming, both in interviewing and in transcribing and 
analysing the information gathered. 

 

Great care has to be taken that the interviewer does not influence responses! 



Interviews can be informal and conversational:  

In such interviews the interviewer seeks to be guided by the interviewee to 
the next question. 

Free form interviews can be useful in gathering specific ideas and examples of 
challenges and solutions. 

They are more difficult to use for comparing responses as it is hard to ensure 
that the same areas are discussed with all. 

A more focussed style, that is semi structured allows some flexibility and may 
be effective in collating information in a form that is useful. 



Surveys allow for a formal collection of data. They are characterised by: 

their usefulness to collect feedback, opinions, criticism and suggestions from 
the community; 

fast and easy feedback to be collected, as much of the process is automated; 

 

Surveys can help with both collection and analysis of information as it is easy to 
distribute through e-mail, web links or social media and gives real time analysis 
of the results as people reply. 

One of the most widely used survey services is Survey Monkey. It has a free 
version that allows to create online surveys and subsequent automatic analysis.  

 

https://www.surveymonkey.net/


Facebook polls are also an alternative to collect feedback (albeit that the 
functionalities are very limited): 

polling is available in Facebook groups or pages; 

they are easy to implement and allow you to ask a single question with two 
options and set a time limit for responses; 

 

Other simple polling or voting systems can be found online offering support in 
different languages. 



Social listening is a non invasive approach where you simply listen to what the 
community says online: 

it involves monitoring open digital conversations to understand what people 
are saying about an issue or idea online by following e.g. a hashtag (e.g. 
#accessinteract); 

as it is gathered from what they are saying publicly you can judge the strength 
of opinion and what sympathy there is from a community; 

a useful free social listening tool is Tweetdeck; 

 

You should be careful with the results: unless there is a very strong trend, any 
information indicates an opinion and not diverse opinions. 

https://tweetdeck.twitter.com/


Pay attention to the kind of questions you ask: 

use simple, direct language; 

avoid using long, complicated words, or words with multiple meanings; 

questions  are best when short, simple, and clear; 

be specific; 

break down complex ideas into multiple questions; 

a question that deals with satisfaction or happiness can be broken into two or 
more statements and the user can then be asked to agree or disagree:   
 I enjoy coming to the youth club. 

Access to the youth club meets my needs.  

 I join in all activities at the club that I wish to. 



Avoid leading questions: 

Your opinion can influence others by encouraging answers in a direction which 
may compromise. 
“Do you think the club should cut the transport budget to pay for new seating?” may have a 

different answer to “Should the club replace old and  damaged seating?” 

Avoid leading questions by asking a peer to review questions and see if they can 
guess the answer you are seeking. If such question/answer combinations can be 
identified, then re-think the wording and if necessary break questions into 
parts. 

Each of your survey questions should ask one thing. 
Avoid questions such as “Do you enjoy watching television and attending the cinema on a 

regular basis?”. The interviewee may like both or prefer the social side of a cinema visit, 
whilst liking the  accessibility features of television. 

If your survey has words like “and” or “or” in the questions it may be 
ambiguous. 



Use interval questions: 

Make a statement, and ask people to grade it on a 1-5 or 1-7 scale: 
“Strongly Disagree, Disagree, Neither Agree nor Disagree, Agree, Strongly Agree”   

Keep your survey short by limiting the number of questions you ask.  
Don’t ask unless you want the answer.  

10 relevant questions is better than 30 that are not. 

Long surveys lead to “survey fatigue” where people quit the survey or stop paying attention 
and randomly check boxes until it’s completed. 

You can break the survey into multiple pages or show a progress bar to 
encourage completion. 

Add a comments box to encourage further discussion. 



Testing your survey may be helpful: 

They ensure that surveys work on different devices used by your audience and for 
those using assistive technologies. 

Tests help refine unclear questions, address badly-worded responses, and check that 
the survey gathers everything you need. 

Send your survey to different people to tell you about questions that seem unclear or 
any problems they found. 

Sit down with people taking the survey and listen to reactions. If you hear comments 
such as “I’m not sure how to answer this” or “This is really long,” it suggests that 
revisions will be needed. 

Take time to review feedback. Make sure that everything is working and that you can 
understand the results. 

All surveys have flaws, taking time to test your survey will have benefits later. 

 

 



Important! You must at any time respect the  EU General Data Protection 
Regulation (GDPR). 

You must take care to ensure that your management of the information that you 
collect via interviews, focus groups, surveys, etc. is stored and used in a way 
that is respectful of the privacy of respondents and complies with GDPR. 

The data you collect should never be used for any other purpose than that 
intended, and should never be shared with third parties. 

 

For more information, visit https://eugdpr.org. 

 

https://eugdpr.org/


6. Value of technology in supporting communication 
6.1. Audio books 

If you would like to provide audiobooks to your members with visual 
impairments for a reading session, following links offer free access to a vast 
set of audiobooks available in different languages. 
https://librivox.org 

https://etc.usf.edu/lit2go 

http://www.loyalbooks.com 

https://archive.org/details/MindWebs_201410 

http://www.openculture.com 

https://www.overdrive.com 

https://scribl.com/info/podiobooks-now-scribl 

http://www.gutenberg.org 

https://www.storynory.com 

https://librivox.org/
https://etc.usf.edu/lit2go
http://www.loyalbooks.com/
https://archive.org/details/MindWebs_201410
http://www.openculture.com/
https://www.overdrive.com/
https://scribl.com/info/podiobooks-now-scribl
http://www.gutenberg.org/
https://www.storynory.com/


Next Generation Text (NGT – which has replaced Text Relay (also known as 
TextDirect and Typetalk)) relays the phone conversation between you and the 
person you’re calling or who is calling you. 
Dial 18001 (UK) followed by the telephone number of the person to reach the national 

telecommunications relay service, which facilitates the call between you and an individual 
who uses a textphone. 

Relay assistants relay phone conversations between a text-user and a phone-user. When 
making a phone call a text-user 'talks' by typing to the relay assistant who speaks their words 
to the phone-user, and then the relay assistant types the phone-user's spoken reply to the 
text-user. 

6. Value of technology in supporting communication 
6.2. Relay services 



6. Value of technology in supporting communication 
6.3. Links to different databases on ICT AT and low cost 
OSS solutions, etc. 
AT databases 

http://www.eastin.eu: European Assistive Technology Information Network - The European 
search engine on Assistive Technology, working in all languages of the European Union. 

Newsletters 
http://davebanesaccess.org/lowcost: Free and Low Cost Assistive Technology of the Week 

(Web, iOS and Android) newsletter 

Information 
http://access.uoa.gr/ATHENA/eng/pages/home: ATHENA Free AT Software Inventory aims to 

inform and provide persons with disabilities, their facilitators as well the professionals of the 
domain, with the available costless Assistive Technology (AT) solutions (Open Source or 
Freeware). 

http://access.uoa.gr/MOBILE_ATHENA/index.php/en/: mATHENA aims to inform and provide 
persons with disabilities, their facilitators as well as the professionals of the domain, with the 
available freeware Assistive Technology (AT) applications for mobile devices (smartphones and 
tablets). 

http://www.eastin.eu/
http://davebanesaccess.org/lowcost
http://access.uoa.gr/ATHENA/eng/pages/home
http://access.uoa.gr/MOBILE_ATHENA/index.php/en/


Disclaimer 

 This project (ACCESS INTERACT - Accessible peer interaction with disabled 
youth - 2017-2-BG01-KA205-036420) has been funded with support from the 
European Commission (Erasmus+ Programme). 
This communication reflects the views only of the author, and the Commission 
cannot be held responsible for any use which may be made of the information 
contained therein. 

 For further information related to the ACCESS INTERACT project please visit: 

 the project’s website http://www.accessinteract.eu/ 

 ACCESS INTERACT hub http://youth.accessinteract.eu/ 

 ACCESS INTERACT Facebook page https://www.facebook.com/AccessInteract 

 

http://www.accessinteract.eu/
http://youth.accessinteract.eu/
https://www.facebook.com/AccessInteract
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